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CHAIRMAN’S REPORT 

 
 

The year of 2016 marked change on and off the field with a new coaching staff, innovative strategies 
to reach new fans while fostering our valued relationship with long-term fans, and fresh 
programming to grow the sport at the grassroots level.  What has remained is our commitment to 
being a consistent competitor and creating legendary memories. 
 
Each year brings its own unique set of challenges and opportunities.  Like most, the Eskimos were 

not untouched by the tough economic times in our province.  However, we remain in a strong 

financial position thanks to sound leadership and diligent fiscal responsibility. Following the 

restructuring of the CFL, the Edmonton Eskimo Football Club underwent a restructuring, effective 

March 28, 2017.  As a result of this restructuring, the Stabilization Fund is now held in trust for the 

Edmonton Eskimo Football Club by the Edmonton Eskimo Trustee Corporation.  In addition, our 

investment in stadium upgrades ensured the home of the Edmonton Eskimos remains among the 

top venues in our country to watch football. 

 
Chris Bruce’s term on the Board has come to a close.  Since his appointment in 2011, he has made 
countless contributions to the Club.  His keen insight will be missed.  Thank you, Chris, for your 
commitment, time, and guidance. 
  
As outgoing chair, it has been an honour to serve on the Eskimos Board of Directors since 2009 in 
various capacities.  To say I am proud to wear the double-E is an understatement.  My time on the 
Board will be treasured.  
 

John Moquin 
Chair, Board of Directors 
Edmonton Eskimo Football Club 
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TREASURER’S REPORT 
For the Year Ended December 31, 2016 

 
I am pleased to report the financial status of the Edmonton Eskimo Football Club for 2016. 
 
Operating Revenue for 2016 was $23.5 million, a decline of 5.4% over 2015. This was mainly due to Post Season revenue 
earned in 2015 by hosting and winning the West Final, and ultimately winning the Grey Cup. 
 
Gate receipt revenues were up in 2016 by 3.5% or $298,000. There were ten home games in 2016 as compared to nine in 
2015 (the Northern Kickoff being held in Fort McMurray), and in 2016, the Club saw success attracting fans with halftime shows 
(such as Flo Rida) and the $100,000 seeded 50/50 raffle on the November 5 game against Toronto. 
 
Corporate partnerships continue to thrive and in 2016, Sponsorship revenues increased over 2015 by a healthy 8.3%. CFL 
distributions, Concessions and Game Day revenues were flat year over year, while Merchandise sales declined $367,000 due 
to the volume of Grey Cup merchandise sales in 2015. 
 
In 2016, the team crossed over to the East, winning the East Semi-Final in Hamilton but then losing a close game to Ottawa 
in the East Final. Revenues for these games were $30,000 in 2016 as compared to $1.7 million in 2015 for hosting the West 
Final and competing in and winning the Grey Cup. 
 
Total operating expenses were $21.3 million, a decrease of $1.5 million or 6.5% as compared to 2015. Football Operations 
expenses increased by $107,000 or 1% versus 2015. The Club was under the 2016 CFL salary cap of $5.1 million. 
 
Business Operations expenses decreased by $1.6 million compared to 2015. Reductions in post season costs were offset by 
expenses related to hosting an additional home game in 2016, as well as entertainment spend on halftime shows and the 
seeded 50/50 raffle of $100,000. A decline in Sponsorship expenses of $81,000 was offset by increased Marketing spend of 
$90,000. Merchandise costs decreased by $170,000, correlating with reduced sales. General administration costs were up 
due to increased insurance coverage, legal expenses, and staff succession hiring. 
 
Net profit from operations for the year ended December 31, 2016 was $2,138,450. 
 
Significant Non-operating items include: 

 Earnings from Stabilization Fund investments of $673,000 bring the total fund balance to $12,464,000 at year end 

2016. 

 Amortization of capital assets for 2016 totaled $1,342,887. In 2016, the Club invested $3.2 million in major capital 

projects at Commonwealth Stadium to enhance our fans’ game day experience. These included investments in our 

LED ring and signage, the new Party Decks, and upgrades to the Audio/Video capabilities of the Quarterback Club. 

 50/50 Raffle revenues and expenses were $2 million (having no impact on net income to the Club). Donations to 

support and promote Amateur Football in the Edmonton area were $695,000 in 2016. 

 
To conclude, the consolidated Edmonton Eskimo Football Club net profit for the year ended December 31, 2016 was 
$1,417,795. 
 
 
Brad Sparrow 
Treasurer, Board of Directors 
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PRESIDENT & CEO’S REPORT 
 
 

The 2016 season was one where the Edmonton Eskimo Football Club delivered a competitive product on field, 
placed major emphasis on community engagement, and invested in stadium upgrades.  All things considered, the 
Club delivered solid financial performance given declining economic conditions experienced across Alberta.   
 
The Edmonton Eskimos continue to be a consistent on-field contender.  Following a 10-8 regular-season record 
under first-year Head Coach Jason Maas, the team crossed over to the East Semi-Final in the 104th Grey Cup 
Playoffs to defeat the Hamilton Tiger-Cats.  In the East Final, one week later, with just four teams remaining in the 
playoff hunt, the Edmonton Eskimos fell to the eventual Grey Cup champion Ottawa RedBlacks in a snow-filled 
affair.   
 
The team’s players, coaches, staff, and cheer team continue to make a positive and meaningful impact in our 
community.  Special emphasis is placed on supporting amateur football initiatives.  This serves two purposes: It gets 
children involved in physical activity and helps grow football participation levels across northern Alberta. The 
Eskimos Youth Flag Football League drew 412 novice and atom players aged 6-11. New in 2016 was the 
introduction of flag football into the junior high public school curriculum, the result of collaboration between the 
Edmonton Eskimos, the Edmonton Public School Board, Football Alberta, and the City of Edmonton. Over 450 
students, close to evenly split between males and females, from 20 schools participated in the inaugural season. 
This is already one of the most successful programs ever seen in Edmonton. To launch the program, The Eskimos 
hosted a five-on-five flag football game at the Commonwealth Recreation Centre Field House with hundreds of fans 
in attendance.  
 
The Edmonton Eskimo Football Club made significant investments in stadium upgrades as part of our continued 
commitment to improving the fan experience on game day. New capital project investments totaling $3.2 million 
included an in-bowl LED power ring, two lower-bowl Party Decks sponsored by Bacardi and Molson, a larger-than-
life video wall in a renovated Quarterback Club and a new electronic marquee sign on Stadium Road.   
 
In addition to some of the great on-field match ups at The Brick Field at Commonwealth Stadium, game day 
activations that helped to draw fans included Armed Forces Appreciation Night, Purolator Tackle Hunger, Grammy-
nominated, international recording artist Flo Rida performing at halftime and a pilot 50/50 program that saw the 
Edmonton Eskimos purchase $100,000 in belairdirect 50/50 raffle tickets to distribute to the first 20,000 fans through 
the gates on game day. Timothy Wesley was the lucky winner who took home the $222,667 jackpot. 
 
In all, the 2016 belairdirect 50/50 program generated $695,000 in donations supporting amateur football programs 
in Northern Alberta, including the Edmonton Huskies Junior Football Club, Edmonton Wildcats Junior Football Club, 
University of Alberta Golden Bears Football, Football Alberta and the Eskimo Alumni Association’s amateur football 
initiatives.  Since 2012, we have donated $2,856,000 to amateur football through the program.  
 
 

continued 
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Some significant gains have been made when it comes to overall fan appreciation. An IMI Research study conducted 
in April 2016 indicates the Edmonton Eskimos have a wide, passionate and growing fan base, led by teens and 
millennials following the 2015 Grey Cup victory.  The biggest improvements, through the eyes of these fans, are 
results associated with delivering an experience that is viewed as “entertaining,” “exciting” and “sociable.”   
 
The Edmonton Eskimos ranked second in the league in attendance with a regular-season average of 30,684, a 
2.6% decline versus the prior year.  This compared to an overall league average of 24,490, a 3.7% decline versus 
the prior year. 
 
Looking forward, we face a new set of challenges. As we embark upon the recently developed five-year strategic 
plan, Route 2021, we face a different environment with increased competition for fan dollars and time.  The game 
is being consumed differently than it was just ten years ago.  Our primary focus is to attract new fans.  We are a 
gate driven league and our largest single source of revenue is ticket sales.   
 
A series of simultaneous actions at the club level, when done in tandem with the CFL office, will maximize our 
potential.  The 2017 year looks promising.  We have a slowly improving economy. Our No. 1 priority remains having 
a strong product on the field. We have a great schedule.  We will target the casual fan to develop an even greater 
amount of avid fans.  We have invested in a new brand campaign that showcases our players in a new, engaging 
format.  We will continue to help support and grow our amateur football programming, already the gold standard 
across Canada.  We will expand our tailgating project. We will continue to be the leaders in community engagement.  
We will work with our partners to highlight our wonderful game.   
 
We are steadfast in our commitment to deliver a sports and entertainment experience worthy of champions.   
 
 
 
 
Len Rhodes 
President & CEO 
Edmonton Eskimo Football Club 
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 Community Impact Report 
 

Throughout the year, Eskimos players, coaches, staff, cheer team, and mascots made a positive and meaningful 
impact in our community and helped advance the development of amateur football in Northern Alberta through the 
TELUS Champions in the Community program. 
 
2016 highlights include: 

 

 
 

 
 

 
 

 
 

  
Support for Amateur Football  
 
The Eskimos donated $695,000 to the Edmonton Huskies, Edmonton 
Wildcats, University of Alberta Golden Bears Football, Football Alberta 
and the Eskimo Alumni Association’s amateur football initiatives through 
the game day belairdirect 50/50 program to support the growth and 
development of amateur football in Northern Alberta. 
 
In addition to financial contributions, the Edmonton Eskimos support the 
growth of the sport by hosting an annual amateur football summit and an 
annual amateur spring football camp. 
 
Eskimos Novice Flag Football League 
 
Enrollment in the novice and atom flag football league, ran in conjunction 
with Football Alberta, reached 412 children aged 6-11.  From mid-
September to early November, Eskimos players coached the entry level 
version of the game, alongside players for the University of Alberta 
Golden Bears, the Edmonton Huskies and Edmonton Wildcats. 
 
 
Junior High Flag Football League 
2016 marked the introduction of flag football into the junior high school 
curriculum – the result of collaboration between the Edmonton Eskimos, 
Edmonton Public School Board, Football Alberta and the City of 
Edmonton. Over 450 students, male and female, from 20 schools 
participated in the inaugural season.  
 
 
 
 
842 Community Appearances 

Eskimos players, coaches, staff, cheer team, and mascots made 842 

community appearances (1,229 hours), coaching amateur football teams, 
visiting schools, spending time at the Stollery Children’s Hospital, serving 
meals at Ronald McDonald House and working with other community 
groups.  
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Purolator Tackle Hunger 
The Edmonton Eskimos extended family and fans raised 94,448 lbs of 
food for the Edmonton Food Bank. The Purolator Tackle Hunger game to 
help feed the less fortunate occurred on July 31 vs the Saskatchewan 
Roughriders. 
 
 
 
 
 
 
Eskimos Kids Club, presented by The Brick 
Enrollment grew to 1,197 in 2016.  The Eskimos Kids Club, presented by 
The Brick, allows its members aged 12 and under access to the field after 
each home game to run for a touchdown and meet Eskimos players.  
Engagement activities are maintained all year long with birthday cards, 
exclusive events and electronic communication. 
 
 
 
 

Eighth Annual Eskimos Women’s Dinner Reaches the $450K 
Mark in Total Donations 
The Eskimos Women’s Dinner, presented by Maclab Development 
Group, raised $65,000 to continue to provide long-term sustainable 
funding for researchers at the Lois Hole Hospital for Women to help find a 
cure for ovarian cancer.  
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For the Year Ended December 31, 2016, in $ millions  

 
OPERATING REVENUE 

 
Total operating revenue for 2016 was $23,487,074, a decline of 5.4% as compared to 2015, mainly due to a decrease in post 
season revenue. 
 

 
 
Gate receipts accounted for 38% of revenues, compared to 35% in 2015. Sponsorship contribution increased 3%, from 18% 
to 21%. 
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For the Year Ended December 31, 2016, in $ millions  
 

 
OPERATING EXPENSES 

 
Total operating expenses for 2016 were $21,348,624. This was a decrease of 6.5% as compared to 2015 due to reduced 
post season expenses (home playoff game and Grey Cup in 2015 vs. East Final appearance in 2016). 
 

 
 

Football Operations accounted for 54% of the operating spend for the Club in 2016 (50% in 2015), while Business 
Operations expense was 46% of operating spend (39% in 2015). 
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For the Year Ended December 31, 2016, in $ millions  

 
NON-OPERATING REVENUE & EXPENSES 

 
Non-Operating Activities in 2016 resulted in a loss of ($720,655) compared to a loss of ($416,662) in 2015. Income from 
investments was $672,748, amortization of capital assets was $1,342,887 and other income/expenses totaled ($50,516). 
 

 
 

EXCESS OF REVENUE OVER EXPENSES (NET INCOME) 
 

Net Operating Income for 2016 was $2,138,450 (vs. $1,984,196 in 2015). Excess of revenues over expenses (Net Income) 
for the Edmonton Eskimo Football Club in 2016 was $1,417,795 in 2016. 
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Edmonton Eskimo Football Club

Condensed Consolidated Financial Statements
December 31, 2016



PricewaterhouseCoopers LLP
TD Tower, 10088 102 Avenue NW, Suite 1501, Edmonton, Alberta, Canada T5J 3N5
T: +1 780 441 6700, F: +1 780 441 6776

“PwC” refers to PricewaterhouseCoopers LLP, an Ontario limited liability partnership.

April 21, 2017

Independent Auditor’s Report

To the Directors of
Edmonton Eskimo Football Club

The accompanying condensed consolidated financial statements, which comprise the condensed
consolidated statement of financial position as at December 31, 2016 and the condensed consolidated
statements of revenues and expenses and cash flows for the year then ended, are derived from the audited
consolidated financial statements of Edmonton Eskimo Football Club for the year then ended. We
expressed an unmodified audit opinion on those financial statements in our report dated April 21, 2017.

The condensed consolidated financial statements do not contain all of the disclosures required by
Canadian accounting standards for not-for-profit organizations. Reading the condensed consolidated
financial statements, therefore, is not a substitute for reading the audited consolidated financial
statements of Edmonton Eskimo Football Club.

Management’s responsibility for the condensed consolidated financial statements
Management is responsible for the preparation and fair presentation of these condensed consolidated
financial statements in accordance with Canadian accounting standards for not-for-profit organizations,
and for such internal control as management determines is necessary to enable the preparation of
condensed consolidated financial statements that are free from material misstatement, whether due to
fraud or error.

Auditor’s responsibility
Our responsibility is to express an opinion on the condensed consolidated financial statements based on
our procedures, which were conducted in accordance with Canadian Auditing Standard (CAS) 810,
“Engagements to Report on Summary Financial Statements.”

Opinion
In our opinion, the condensed consolidated financial statements derived from the audited consolidated
financial statements of Edmonton Eskimo Football Club for the year ended December 31, 2016 are a fair
summary of those financial statements, in accordance with Canadian accounting standards for not-for-
profit organizations.

Chartered Professional Accountants





Edmonton Eskimo Football Club
Condensed Consolidated Statement of Revenue and Expenses
For the year ended December 31, 2016

2016
$

2015
$

Revenue
Gate receipts 8,919,131 8,620,735
Sponsorship 4,877,909 4,502,647
Canadian Football League distributions 4,270,580 4,204,850
Concessions and game day 3,946,245 3,993,919
Merchandise 1,316,410 1,683,445
Interest and other 126,799 108,296
Post-season games 30,000 1,705,901

23,487,074 24,819,793

Football operations expenses
Players and coaches 7,928,249 7,815,323
Scouting and football administration 1,149,664 1,090,777
Medical, video and other team costs 821,670 719,251
Away game travel 753,995 713,161
Training camp 387,356 580,442
Equipment and training supplies 375,980 390,884

11,416,914 11,309,838

Administration and other expenses
Administration 2,637,761 2,095,767
Game day 2,334,270 1,806,518
Ticketing and customer service 1,274,084 1,254,231
Merchandise 1,061,285 1,231,097
Marketing and community relations 1,295,333 1,204,938
Sponsorship 687,603 768,872
Communications and broadcasting 432,739 487,407
Post-season games 208,635 2,676,929

9,931,710 11,525,759

Total operating expenses 21,348,624 22,835,597

Excess of revenue over expenses from operations 2,138,450 1,984,196

Other revenue (expenses)
Investment income – Stabilization Fund 672,748 467,587
Rental and miscellaneous income 46,848 86,248
Community donations (97,364) (106,323)
Amortization of capital assets (1,342,887) (864,174)
50/50 raffle revenue 2,038,119 1,705,585
50/50 raffle expenses (2,038,119) (1,705,585)

(720,655) (416,662)

Excess of revenue over expenses for the year 1,417,795 1,567,534



Edmonton Eskimo Football Club
Condensed Consolidated Statement of Cash Flows
For the year ended December 31, 2016

2016
$

2015
$

Cash provided by (used in)

Operating activities
Excess of revenue over expenses for the year 1,417,795 1,567,534
Items not affecting cash

Amortization 1,400,715 898,473
Change in fair value of investments (466,806) (3,996)
Non-current accrued liabilities 159,400 79,400

2,511,104 2,541,411
Net change in non-cash working capital items

Accounts receivable 330,899 (1,136,860)
Inventory 12,046 43,923
Prepaid expenses and deposits (5,510) 8,809
Accounts payable and accrued liabilities (1,034,884) 1,394,781
Deferred revenue 1,033,219 203,508

2,846,874 3,055,572

Investing activities
Purchase of capital assets (3,251,181) (1,887,925)
Purchase of investments (205,942) (463,591)

(3,457,123) (2,351,516)

Financing activities
Repayments to City of Edmonton - (151,427)

Increase (decrease) in cash during the year (610,249) 552,629

Cash – Beginning of year 6,994,456 6,441,827

Cash – End of year 6,384,207 6,994,456
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